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 WHAT IT IS, HOW TO TRACK IT AND IS IT WORTH T2




DARK SOCIAL

@ sNAPCHAT

A FACEBOOK




WHO USES DARK SOCIAL<¢

DARK SOCIAL USAGE
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Presentation Notes
SMS - # of people with mobile devices - http://www.pewinternet.org/fact-sheet/mobile/
Social Media
Social Media - http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/pi_2018-03-01_social-media_a-01/


WHO USES DARK SOCIAL<¢

e WHATSAPP AND FACEBOOK MESSENGER COMBINE FOR MORE THAN 60 BILLION MESSAGES
SENT EVERY DAY

o 15,220,700 TEXTS SENT EVERY DAY

o 81% OF AMERICANS TEXT REGULARLY

o 26% OF PEOPLE 18-24 USE MESSAGING APPS FOR NEWS

e [TEMS POSTED ON FACEBOOK OR TWITTER OFTEN END UP GETTING SHARED VIA DARK SOCIAL
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Presentation Notes
http://www.theverge.com/2016/4/12/11415198/facebook-messenger-whatsapp-number-messages-vs-sms-f8-2016
https://web-assets.domo.com/blog/wp-content/uploads/2017/07/17_domo_data-never-sleeps-5-01.png
http://www.digitalnewsreport.org/survey/2018/the-rise-of-messaging-apps-for-news/



TEXT MESSAGING

e TEXT MESSAGES HAVE A HIGHER OPEN AND RESPONSE RATE THAN EMAIL & SOCIAL MEDIA
o 72% OF MILLENNIALS TEXT 10 OR MORE TIMES PER DAY

o 83% OPEN TEXTS WITHIN 20 SECONDS OF RECEIVING THEM

* MILLENNIALS PREFER POSTAL MAIL OVER CONTACT WITH BUSINESSES ON SOCIAL

e MILLENNIALS PREFER TO RECEIVE THESE TEXTS FROM BUSINESSES

e  APPOINTMENT REMINDERS
e  DELIVERY NOTIFICATIONS

e PAYMENT REMINDERS
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Presentation Notes
https://www.openmarket.com/resources/millennials-text-with-businesses-infographic/


SHORT LINKS
WHAT ARE THEY¢
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hitp://www.mpbuono.com/4s26

|

2018/06/tracking-dark-social/




SHORT LINKS
HOW DO THEY HELP@

Name Keywords Clicks / Uniq 5 Created ¥

wp Tracking Dark Social

Target URL:

htt]
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USE "AFFILIATE” MARKETING

http://www.michaelpbuono.com/2018/06/tracking-dark-
social/?wpam_id=1

.

Affiliate ID
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USING "AFFILIATE” MARKETING

RowID  pate :T{!lat Tracking Key Referring URL IP Address

2018-06-18 05:00:45 ' 5b273c7dcb1c1

Row D pate j‘rlf[;hat Tracking Key Referring URL IP Address
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